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2x The target market for this brand is women
: between the ages of 18 and 35 from the middle
and lower-middle class. However, it was
detected that men were a less active market.
Therefore, a campaign was carried out during
the February 14 season to attract men by
offering a 2 x 1 promotion and a simple but
straightforward copy: 'Do we share?

The Einstein Institute is one of the most critical
private schools in the region, with an educational
model based on the freedom and self-
exploration of students. This campaign
combines these elements in a graphic that
appropriates educational elements in a drawing,
giving prominence to children. 'We make your
child go further' summarizes its educational
philosophy.

Udmanos | Hacemos que tu hijo
|656]251-2680 y (656)251-0332 Ilegue mas |EJOS.

Migrating your sales to social networks and
the digital world is not easy. The logo was
modified, the slogan "To go" was
established, and the narrative was
changed towards mobile technology.
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One nation, One Africa, is a self-employment
project in Philadephia, which works mainly with
an African-American population. It was looking
for a brand that would recover its African
traditions, with representative colors and
elements.

ONE AFRICA!
ONE NATION!
MARKET PLACE

Stand against This organization, located in Georgia, United

bystander. States, works with people who suffer from
domestic violence. | worked with them to
develop the content of a campaign against the
bystander effect, designing the graphics and the
strategy to achieve more people. The result
exceeded by 1000% the average reach on their
social networks by.

The Teacher's Toolbox, an organization
that works with high school teachers in
Virginia, needed a makeover in the graphic
line of its brand. The result was a
combination of academic elements and
expressive and lively shapes and colors.
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Wait! | haven't
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DE TIEMPO.

Ojos relajados,
felices
AHORA ES
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Piel saludable,
sin estrés
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Believe it or not, we have seen it all

e S 915-591-1957
Get life insurance.

creative campaigns




